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• TUI Travel PLC at a glance 

 

• What does sustainable development mean to TUI Travel PLC? 

 

• What’s the scale of the challenge? 

 

• How are we responding? 

 
• Destinations 

• Carbon 

• Customers 

• Colleagues 

 

• Further resources 

 

Outline of the Presentation 
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TUI Travel PLC - overview 

TUI Travel - at a glance – “The Boiler Plate” 

• One of the world’s leading international 

leisure travel groups 

• Revenues of £14.5 billion 

• Underlying operating profit of £490 million 

• Market capitalisation circa £3 billion 

• 30 million customers from 31 source markets 

• Over 240 trusted brands 

• 141 aircraft and 1,800 retail shops in Europe 

• 54,000 colleagues 



Our 31 key source markets: 
 

Australia 

Austria 

Belgium 

Brazil 

Canada 

China 

Czech Republic 

Denmark 

Finland 

France 

Germany 

Hungary 

India 

Ireland 

Italy 

Luxembourg 
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TUI Travel PLC - overview 

At a glance – Our source markets 

TUI Travel is a global business operating across 31 key source markets in  

180 countries worldwide 

Mexico 

The Netherlands 

New Zealand 

Norway 

Poland 

Russia 

Singapore 

Slovenia 

Spain 

Sweden 

Switzerland 

Thailand 

Ukraine 

United Kingdom 

United States 
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At a glance – a selection of our brands 

Sun & beach 

Luxury 

Oceans & rivers 

TUI Travel PLC - overview 

Accommodation 

Responsible travel 

Activity & adventure 

Inbound services 



TUI Travel vision 
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To make travel experiences special…. 

 

by providing holidays that cause minimal environmental 

impact, respect the culture and people of destinations 

and offer real economic benefit to local communities. 

 

….and with this size comes a responsibility 



 
 
 

The challenge of sustainable development 



Holiday footprint – the challenges 

The ‘carbon footprint’ of a return flight to Mexico 

on-board Thomson Airways (from the UK) is 

equivalent to 16% of a person’s annual carbon 

footprint in the UK 

In 2012, there were 1 billion international tourist 

arrivals (UNWTO 2012) 

A tourist in Spain can use up to 880 litres of water 

a day if they visit a hotel with a swimming pool and 

golf course, compared to 250 litres a day for a 

Spanish city dweller 

? 

? 

Tourism contributes around     5% of global carbon 

dioxide emissions (UN World Tourism Organisation) 
? 

? 



Holiday footprint – the good news 

Tourism contributes around        9 % of global GDP, and is the  

main source of foreign exchange in   1/3  of developing countries 

“Tourism can play a major role in helping people lift 

themselves out of poverty. It can thus make a significant 

contribution to global efforts to achieve the Millennium 

Development Goals” 

The creation of jobs –    10 % of all jobs globally in travel 

& tourism 

Improving facilities in destinations 

Preservation of environment, culture and heritage 

? 
? 

? 
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Sustainable Holidays Plan - launched S12 

• Johan Lundgren 

 

• ‘This new three-year Sustainable Holidays Plan …closely aligns with TUI 

Travel’s strategy – delivering differentiated holiday experiences whilst driving 

an increasingly online and efficient business model.   

• We have already experienced how more sustainable holidays create higher 

value, quality and satisfaction for our customers.   

• We also know that looking through our business through a sustainability lens 

is helping drive product innovation and eco-efficiencies… 

• This sustainability plan will help future-proof our own business, as well as the 

environment and destination communities on which our industry depends.’ 

TUI Travel PLC - overview 
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20 commitments spanning the ‘sustainable’ holiday journey 



Destinations 
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Supply chain tools 



Destinations  Projects 



TUI UK & Ireland – Presentation Name 16 

Sustainability focus on our differentiated hotel concepts 



  

 

 

 
•  Hotel employs 2/3 of local community 

•  Regular walking tours of the village  

•  Weekly market place for local entrepreneurs  

•  A la carte menu 100% locally sourced 

•  Grey water from hotel used by village 

•  Hotel sources fruit & vegetables locally 

•  Numerous local community initiatives 

 

 Business Case for Hotel:  
• Hotel experiences exceptional customer satisfaction, staff retention, repeat business 

• Hotel saved €200k in 2 years through better management of energy & water  

Business Case for Tour Operator: 
• 2012 CSQ analysis ~correlation between Travelife-awarded hotels & holiday satisfaction 

 Utility costs (energy & water) = 5%-15% of a hotel’s operating costs 

 

Sensatori Crete – a Travelife ‘Gold’ hotel 
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Carbon 



TUI Airlines – carbon reduction through technology today 
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Boeing 787 Dreamliner 

Winglets 

Electric vehicles airside 



TUI Airlines – carbon reduction through technology tomorrow 
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Scimitar winglets 

Sustainable biofuels 

Surface sealant to reduce drag 
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Ambition: Operate Europe’s most fuel-efficient airlines (2012 data) 



TUI Travel PLC - 22 

Driving carbon down in our operations 

TUI NL BREeam Excellent UK travel agencies saved 8% energy yoy 

Improved fuel efficiency 3% yoy TOM Cruises - 10% yoy fuel saving  



TUI Travel PLC - 23 

Digital drives down paper – and carbon 

20% brochure reduction yoy 

Immersive i-Pad magazine 

Holiday info via MyThomson 

i-Phone app 



Customers 
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Customer research – 4000 holidaymakers, 8 markets 

 

• Key sustainability issues for customers:  

preserving habitats; saving natural resources; fair working conditions 

 

• Key barriers to booking more sustainable holidays:  

sustainability not 1st priority; perceived price; lack of availability  

 

• Who do they hold responsible?  

Governments, airlines & holiday companies  

 

   1 in 2 would book a sustainable holiday if available 

  

   2 in 3 would change behaviour on holiday to help  

  environment 

 

   2 in 3 want holiday company to make holidays more  

  sustainable 

TUI Travel PLC - overview 



http://spreadingsmiles.com/en - launches Autumn 2013 
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http://spreadingsmiles.com/en
http://spreadingsmiles.com/en
http://spreadingsmiles.com/en


Eco-traveller  
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380,994 UK pupils 

engaged with the Eco-

traveller programme in 

2013. 

 

 680,000 over past 3 

years 



 
 
 

Colleagues  2012-2014 



 
 
 

Colleagues  2012-2014 



TUI Travel PLC - 30 
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Sustainability – investment & reputation 

 

• Companies with a strategic focus on climate change provided double the return 

of the Global 500 from January 2005 to May 2011   

(Carbon Disclosure Project, 2011) 

 

• Performance on Socially Responsible Investment indices important: 
 - FTSE4Good Index (listed since 2005) 

 - Carbon Disclosure Leadership Index – every year > 2008 

 - Dow Jones Sustainability Index Yearbook (listed since 2011) 

 

• Mandatory Carbon Reporting for listed companies: 

France (since 2010), UK (from Oct 2013), Germany (on the horizon) 

 

• Company reputation is the top driver for 60% of employees  

 Towers Watson 2010 Global Survey 

 

 

TUI Travel PLC - overview 
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We can make a real difference 

Mainstream – TUI UK & Ireland 32 

10% of all jobs throughout the world are in tourism. In developing countries, 

tourism can play an important role in helping fight poverty. 

  

 



 

Sustainability challenges facing us – climate, water, food 

TUI Travel PLC - Mainstream 
33 
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Thank you 

james.whittingham@tuitravel.com 

tuitravelplc.com/sustainability 
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For Further Info….check out 

http://www.tuitravelplc.com/sustainability 


